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Digital Competence Results 
 

2nd Quantitative evaluation 

 

Students from the partner countries of the project 

participated in our final survey to tell us how they 

have developed their Digital competence. One of 

the target is the increasing number of the students 

that evaluate and filter information or if they use 

social media in international environment for 

educational purposes.  

  

64,1% of the total number of students use mainly 

mobile phone, 35,9% uses it  to learn and 34% to 

communicate.   

 

 

At the question “are you filtering information”  

We have decreased from the 16%  to 10,7 % the percentage 

Of students that do not evaluate information. 

 

The number of students (45,4 %) that use their 

devices to learn in the first evaluation, has 

increased to 57,3%. 

The students use them properly enough. They use 

photo, audio and video editing for fun.  
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In the second measurement the rate of the students that uses presentation or data process programs mainly to learn 

has increased. 

   

As for the “Social Media” in the first measurement 1,7% did not know and do not use them. 10,1% was not aware of 

the Social Media function.  

The 10,1% included the 1,7% who had never used them. In the second measurement the awareness of the function 

of social media has increased and actually the rate of the students that are not aware of good practice in using Social 

Media has decreased to 9,7%.  

 

 

 

 

 

 

We also succeeded to reduce the rate of 

students who are not aware of good practice in 

using social media from 10,1% to 7,8%.  

 

 

 

 

 

 

As added value and extra result 

we had to increase the rate of 

the students who use social 

media in international 

environment reducing the rate 

from 29,4% to 20,4% of those 

who don’t actually do it.  


